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ADDENDUM NUMBER 3 

Question:   
 
Evaluation Value criteria - 1st one listed is Quality and Impact of Samples submitted - 5%; 
and the 3rd one - Creativity of  Materials - 25 %. 
 
Does that mean creativity of materials in the presentation or does that also take into account creativity materials 
in the samples provided.  
 
Answer:    
 
We are referring to the same materials (examples of previous work) in both criteria. However, in the first criteria, 
we are looking at the quality and impact of the work.  In the 3rd criteria, we are looking at how much creativity 
went into the work.  We would be looking for creativity in the overall proposal.  
 
Question:    Can you please clarify the "toolkit" referenced in Task  2 of the RFP 
 
Answer:    
 
The RFP is wide in Scope to allow firms to be creative in their proposals. We are looking for fact sheets, talking 
point papers and other items that can be customized depending upon the audience.  
 
 
Question:  
 
Does the City of Lynchburg have objections to completing the four tasks in chronological order that differs from 
the order outlined in the RFP 
 
 
Answer:   
 
It is up to each offeror to prepare a proposal with the approach they feel best suits the City's request.  
 
Question: 
 
Are there any objections to a horizontal proposal format 
 
  
Answer:   
 
It is up to each offeror to prepare a proposal with the approach they feel best suits the City's request, following 
the guidelines under Section I:  Submission of Proposals and Section IX:  Proposal Preparation.   
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